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PROGRAM GOALS

e More people, staying longer,
spending more money

e Strategic marketing
investments

* Leveraging resources
through partnerships
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MEASURING SUCCESS

Visitor research (demographics, activities, attitudes)
Economic impact

ROl/attitude and awareness
Web analytics

Social engagement

Partner investment
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$20.2 Billion in Visitor Spending

Nearly 200,000 Jobs

$1 Billion in State Tax Revenues

$597 Million in Local Tax Revenues

Visitors contribute $4.4 Million Per Day
In State and Local Tax Revenues

NC Households save $435 in taxes due to visitor spending
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DIRECT VISITOR SPENDING IN NORTH CAROLINA
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ACTIVITIES OF NC OVERNIGHT VISITORS

0,
Visiting relatives 30.2%

Shopping
Visiting friends
Beach
Rural sightseeing
Fine dining
State/National Park
Historic sites/churches
Urban sightseeing
Museums
Wildlife viewing 6.5%
Old homes/mansions 6.5%
Hiking/backpacking 5.3%
Gardens 5.0%
Nightclub/dancing 4.4%
Nature travel/ecotouring 4.2%

Art galleries 3.8%

Bird watching 3.7%

Fishing (fresh or saltwater) 3.5%

Casino/gaming 3.3%
Wine tasting/winery tour 3.2%

Special events/Festivals (e.g., Mardi Gras, hot air balloon... 3.2%
Golf 3.0%

Theme park 2.7%
Biking 2.4%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%
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STATE OF ORIGIN OF NC OVERNIGHT VISITORS

NC 30%

OH 3%

TN 3%
MD 2% NJ 3%
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AVERAGE TOTAL TRIP SPENDING BY
OVERNIGHT VISITOR PARTIES

m Total trip

expenditures =

= NC Resident
expenditures

= Non-Resident =
expenditures '

Coastal Region Piedmont Mountain
Region Region
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PARTNER MARKETING DOLLAR ALLOCATION

75% in NC,

100% in NC,
29%

33%

<25% in NC, 50% in NC,
8% 20%
25% in NC,
10%
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PROMOTING TRAVEL IN NC: PARTNERSHIPS
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RESEARCH

Fast Facts

Economic Impact
Visitation

Lodging

International

Tax Data

County Level Statistics

nccommerce.com/tourism/research
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WHO WE ARE TALKING TO

Mom, Wife, Daughter, Sister, Friend, Co-worker

Females 35-54
 HHI S75K+
 Wears many hats and

frames her life in
context of loved ones
and friends
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PROJECT 543

16 " 45

View 14,000 years of history in one exhibit Cast your line on the nation's only fly-fishing Hang out with the largest hang gliding school in Follow a battle that was a preview of the
trail the world American Revolution

AMERICAS
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Welminglon
75 ‘
Discover the northernmost home of the Tour the site of America’s First Gold Rush Stand apart on Eastern America’s highest point Man the guns of the world's greatest sea ‘
American alligator weapon
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SOCIAL MEDIA

Qel delnils on the e the Gheck oul the

SWEEPS ENTRIES PRIZES

Leawn about
OUR PARTNERS
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22 Boards 465 Pins 170 Likes

North Carolina Coast 'Hunger Games' Sites Inns & Resorts Coastal Lighthouses
Visit North Carolina Visit North Carolina Visit North Carolina Visit North Carolina
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tranquility of nature, you'll find it at www.visitnc.com. }
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MEDIA STRATEGY

{2011-2012} {2012-2013}
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LEVERAGING RESOURCES
THROUGH PARTNERSHIPS

Media Spending
Division Media Budget: $3,380,000 LU

M Division

Partner investment: $2,100,000 °

5

Final Budget: $5,480,000

4

In Kind Media Partners 3
Division: $280,000

Media Partners: $3,391,000
1

Total Value: 0

$9,126,000 Actual $$ In-Kind
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dreamy

Currituck Sound through

floor-to-ceiling  windows.

Chef | John Lawrence's menu
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HOLIDAYS

Heaven and nature sing

< Visit to Biltmore A2E AUNOAY, DECOMITR 22, 2013 rave THE TRNNINNEAN
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off the North Carolina at historic chateau.
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ASHEVILLE,N.C. - On Christ-
mas Eve 1895, George W, Van-
derbilt, heir to the vast Van-
derbilt fortune, hosted a
grand holiday party at his
new, 250-room French Re-
naissance chateau. It sat on
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North Carolina’s picturesque
Blue Ridge Mountains. The up-
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